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Our farming groups had to face losses 
during to the Covid-19 lockdown period. 
But there was demand for agriculture 
products in urban areas. This also led us 
to plan a different marketing technique. 
The plan is to market the products of our 
farming groups and enterprises focusing 
on the highly populated urban areas. We 
are aiming at setting up 100 vegetable 
kiosks uniformly branded with one single 
design at selected 100 urban areas in 
Kerala and market the agricultural prod-
ucts through those kiosks.

As the first step, space for setting up the 
kiosks would be identified through Urban 
Local Self Government Institutions and 
Urban CDSs. The respective urban CDSs 
would be in charge of the sales / growth of 

There are 68,388 farming groups (JLGs) 
of Kudumbashree, cultivating 50,000+ 
hectres of land. 3,38,202 NHG members 
are engaged in JLG s agricultural activities. 
In addition, NHG members are making 
various products through Value Addition 
units. Now the new project that we are 
planning is to set up 100 vegetable kiosks 
at urban areas aiming at arranging more 
marketing opportunities for these agricul-
tural and value added products.

Weekly Markets are held in 450 pan-
chayaths in the name ‘Naattuchantha’ to 
market the products of Kudumbashree 
farming groups. Products that are brought 
to these market are of high demand among 
the customers. Success of ‘Naattuchantha’ 
is one of the reason for this new thought.

Vegetable Kiosks
@ Urban Areas
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Now, the proposal is in final stages of 
approval. By September, guidelines would 
be given and by October, the activity of 
setting up kiosks would be started.

We consider this activity as a way to 
introduce a new opportunity for the 
Kudumbashree farming groups for mar-
keting their products and also as an op-
portunity that could create a boom in the 
sales of agricultural products.

these kiosks. Rs 2.5 lakhs would be given 
for a kiosk as grant. A management com-
mittee that includes the representatives 
of CDS and District Mission would control 
the activities of the kiosks. A Community 
Resource Person (CRP) would be given 
charge of a kiosk by giving a fixed amount 
as honorarium and incentive considering 
based on their performance. Additional 
financial assistance would be given for 
easing the functioning of the kiosks to 
Management committee through CDS.


